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Stroke is a leading cause of death and disability worldwide, yet it remains largely
preventable. The key lies in awareness, timely action, and community engagement.

For the past three years, IFI Foundation, in collaboration with Swasthya Plus
Network, OdishaLIVE and other partners, has been at the forefront of the "Stroke
Mukt Jeevan" campaign. This initiative aims to educate and empower communities
to recognize the signs of stroke and act swiftly.

Building upon our previous efforts, this year, we are focusing on the youth,
recognising their pivotal role in spreading awareness and fostering behavioural
change. Through the concept of “Stroke Spotters”, we aim to inspire young people to
become vigilant first responders, individuals who can identify the early signs of
stroke and help save lives. By engaging young minds, we hope to create a ripple
effect that extends throughout society.

This year, we are expanding our multi-lingual approach, disseminating information in
Odia, Hindi, Bengali, and Marathi. This ensures that our message reaches diverse
linguistic communities, breaking down barriers to understanding and action.

Together, we can pave the way for a stroke-free future, one informed and proactive
individual at a time.

Let’s pledge to be aware, act fast, and build a Stroke Mukt Jeevan for all.

Opening Note

EXECUTIVE DIRECTOR
IFI FOUNDATION

Sidharth Rath

Every Minute Counts - #ActFAST



The global statistics (Source: World Stroke Organization) on brain stroke were
staggering: 1 in 4 adults was expected to experience a stroke in their lifetime,
contributing to 12.2 million new cases and 143 million healthy years of life lost
annually. In India, this crisis was profoundly felt, as millions of lives were affected by
a leading cause of death and long-term disability under the non-communicable
diseases (NCDs).

The most profound challenge - and our greatest opportunity - lay in the fact that
90% of all strokes were linked to modifiable risk factors.

As a member of the World Stroke Organization, the IFI Foundation, a not-for-profit
organization, had been successfully hosting a public health outreach campaign on
the subject through digital and on-ground activities since 2023.

In association with Swasthya Plus Network, South Asia's leading multilingual digital
health platform, and OdishaLIVE, a premier digital network of Odisha, IFI executed a
5-day comprehensive campaign ‘Stroke Mukt Jeevan’ (from October 27 to 31) under
the ‘IFI Stroke Initiative’, centered around World Stroke Day (October 29), to educate
the masses on stroke prevention and management.

In expanding our partnership network, we collaborated with Berhampur University
(Academic Partner), TiE Bhubaneswar (Ecosystem Partner), Utkal Chamber of
Commerce & Industry Limited – UCCIL (Ecosystem Partner), and Radio
Bhubaneswar (Radio Partner) as part of the World Stroke Day Campaign 2025.

Campaign Overview

STROKE MUKT JEEVAN
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IFI Foundation has been a proud member
of the World Stroke Organization (WSO)
since 2023. This affiliation strengthened
our commitment to advancing stroke
awareness, prevention, and public
education across India. 
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A series of short informational videos was created using expert bytes from
doctors and public health specialists. These videos aimed to enhance public
health literacy by focusing on key stroke symptoms and highlighting modifiable
behaviours that could help prevent stroke.

Curated messages - including creatives, text posts, and polls - were developed
and disseminated across social media platforms to strengthen awareness in the
digital space.

A university-level youth awareness program was conducted at Berhampur
University, where students were trained on how to identify stroke symptoms
using the FAST formula developed by the World Stroke Organization (WSO).

All activities were posted and promoted across the web and social media
channels of partner organizations, creating wide outreach on digital and mobile
platforms. These online and offline campaign also attracted media attention,
expanding visibility through print, television, and digital news outlets.

Building on our successful Odia-language campaigns in 2023 and 2024, we have
significantly scaled our efforts during 2025. This year, our informational video
content and social media messages were produced in Hindi, Bangla, and Marathi, in
addition to Odia, ensuring a multi-lingual and pan-Indian reach through Swasthya
Plus' popular regional channels.

Informational Video Series
Creative Infographics Messaging

Youth Engagement Program
Social Media Outreach

Campaign Activity

World Stroke Day 2025
Theme: Every Minute Counts - #ActFAST
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Producing relevant and engaging content (with a focus on doctors’/ experts’
interview based short videos and stroke survivors’ stories) and making them
accessible to the masses through various digital and mobile media/ mediums in
the online and offline mode. (Availability of verified content in the online media in
vernacular languages shall help dealing against any misinformation in the long
run.)

Enhance health literacy among the masses, especially underprivileged
population, encouraging people to adopt modifiable behaviours thus reducing
the stroke burden on the population.

Empowering the youth to know the symptoms of stroke using FAST formula of
World Stroke Organization and become Stroke Spotters in the community.

Facilitating discussions and consultations towards building a roadmap by
influencing the government and the key stakeholders to have future-ready
policies and programs for effective prevention and management of stroke.

Advocacy activities to promote awareness on stroke, ensure access to quality
healthcare services for stoke patients (say building stroke-ready health
facilities), and post-stroke rehabilitation and care at health facilities and
community support.

Objectives of the Campaign:

With passion and purpose, students of Berhampur University step forward for a Stroke-
Free world - spreading awareness and saving lives during IFI’s youth awareness
program on ‘Spot Stroke, Save Lives.’
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Digital Content with Focus on Videos
We created impactful long- and short-form videos showcasing expert insights
from doctors, physiotherapists, and mental health educators, helping audiences
understand stroke prevention and effective management.



An exclusive conversation with Senior Neurologist Dr Subhransu
Sekhar Jena exploring A to Z about Stroke, from causes,
symptoms, and diagnosis to treatment, recovery, and
prevention. A must-watch episode offering expert insights and
guidance on stroke awareness. 

A comprehensive video capsule on Stroke awareness, covering
survivor stories, expert insights, symptoms, causes, treatment
options, family support, and recovery through physiotherapy,
speech, and occupational therapy etc. Watch Now!
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This year, our informational videos were created in Hindi, Bangla, Marathi, and Odia,
strengthening our multilingual strategy and expanding our pan-Indian impact.

Videos produced in HINDI, BANGLA, MARATHI

BANGLA

HINDI
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MARATHI
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Social Media Creative Message
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‘Spot Stroke, Save Lives’, a dedicated Youth Awareness Program, was organised by
the IFI Foundation at Berhampur University to address the rapidly rising threat of
brain stroke among young populations. Held in collaboration with the Department of
Journalism and Mass Communication, the program brought together university
leaders, public health experts, and youth representatives on a single platform.

Through expert sessions, audio-visual learning, creative displays, and collective
pledges, the event inspired students to take proactive steps toward building a
stroke-free community and becoming responsible health ambassadors.

Youth Awareness Program
 ‘SPOT STROKE, SAVE LIVES’

Key Highlights:

Screening of an A–Z audio-visual capsule on stroke prevention and
management.
Launch of campaign newsletters and awareness posters for public outreach.
Expert session by Dr. Saroj Kumar Misra on key medical aspects of brain stroke.
Student felicitation for creative entries in the WSO-themed digital poster
competition.
Stroke Awareness Pledge Ceremony promoting the message: Spot Stroke, Save
Lives.

IFI Foundation



Insightful session by Public Health Expert Dr. Saroj Kumar Misra, offering an in-depth
understanding of the medical aspects of brain stroke and the importance of early
intervention.
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Digital Poster Making Competition

This year, we organised a Digital Poster Making Competition on stroke awareness in
collaboration with Berhampur University. Students actively participated and created
impressive, theme-based posters. During the ‘Spot Stroke, Save Lives’ event,
participating students were felicitated for their creative contributions.
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Unveiling of the Newsletter and Awareness Posters

A special Odia newsletter was developed during the campaign, presenting key
insights on the global burden of stroke, along with essential information on its
causes, symptoms, prevention, and the FAST approach for early detection. The
publication was officially released at the ‘Spot Stroke, Save Lives’ event. Alongside
the newsletter, World Stroke Organisation–themed posters were also unveiled.

Both the newsletter and posters were widely distributed among
stakeholders, with a particular focus on youth, policymakers, and
community groups. The E-Newsletter can be accessed by scanning
the QR code provided here.
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Shri Nilambar Rath, Chairperson, IFI Stroke Initiative, presents the Stroke Mukt
Jeevan 2025 campaign newsletter to (clockwise) Shri Anuj Kumar Das
Pattanaik, Director, I&PR Department, Government of Odisha; Dr. Bidhu Kalyan
Mohanti, Director Academic and Head of Radiation Oncology, Bagchi Sri
Shankara Cancer Centre & Research Institute, Bhubaneswar; Dr. Mrutyunjay
Suar, Chairman, BCKIC and CEO, KIIT TBI.
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An AV capsule on stroke awareness was showcased during the ‘Spot Stroke, Save
Lives’ youth-focus program, leaving a lasting impact on the audience. The powerful
visual message highlighted the importance of early detection, prevention, and
timely action against brain stroke, inspiring students to step forward as public health
ambassadors and torchbearers of a Stroke Mukt Jeevan.

At the ‘Spot Stroke, Save Lives’ event, students and dignitaries united to take the
Stroke Awareness Pledge, reaffirming their commitment to spread the message: Spot
Stroke. Save Lives. The pledge reflected a shared resolve to promote early detection,
prevention, and timely action against stroke — a vital step in building a healthier,
#StrokeMuktJeevan.

Video Preview

Stroke Awareness Pledge
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‘The Stroke Mukt Jeevan’ campaign was featured on the World Stroke Organisation
(WSO) website, highlighting its global relevance and community impact. Dedicated blog
posts on the WSO platform showcased the campaign’s key activities, youth
engagement efforts, and public outreach initiatives.
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Glimpse of Social Media Outreach
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Content
DOCUMENTATION



List of Videos posted on IFI Foundation Platfoprm
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List of Videos posted on OdishaLIVE
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List of Videos posted on Swasthya Plus Network
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List of Social Media Post
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Media Cover Index
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Publication Matrubhasha

Date 13 November 2025

Headline ବ�ହ୍ମପରୁ ବଶି�ବଦି�ାଳୟେର ଯୁବପିଢ଼ଙି୍କ ପାଇଁ ସେଚତନତା କାଯ��କ�ମ: ‘େ��ାକ୍ କୁ ଜାଣ�� , ଜୀବନ
ବ�ା�� ’
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Publication Prameya

Date 10 November 2025

Headline ‘େ��ାକ୍ କୁ ଜାଣ�� , ଜୀବନ ବ�ା�� ’ ସେଚତନତା
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Publication The Samaj

Date 10 November 2025

Headline ‘େ��ାକ୍ କୁ ଜାଣ�� , ଜୀବନ ବ�ା�� ’ ସେଚତନତା
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Publication Seithu Arambha

Date 12 November 2025

Headline ବ�ହ୍ମପୁର ବଶି�ବଦି�ାଳୟେର ଆଇଏଫଆଇ ଫାଉେ�ସନ, ସ�ାସ��ପ�ସ ଏବଂ ଓଡ଼ଶିାଲାଇଭ୍ ପକ୍ଷର�
ଯବୁପିଢ଼ଙି୍କ ପାଇଁ ସେଚତନତା କାଯ��କ�ମ: ‘େ��ାକ୍ କୁ ଜାଣ�� , ଜୀବନ ବ�ା�� ’
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Publication Prameya

Date 13 November 2025

Headline IFI Foundation Hosts Youth Awareness Program at Berhampur
University
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Publication The Kalinga Chronicle

Date 13 November 2025

Headline Youth Power Against Stroke: IFI Foundation’s ‘Spot Stroke, Save
Lives’ Campaign at Berhampur University
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Publication Eenadu

Date 12 November 2025

Headline చైతన్యంతోనే '�� �క్' నివారణ: ఐ.ఎఫ్.ఐ., బీయూ నిపుణుల పిలుపు
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Publication The Common Times

Date 13 November 2025

Headline Empowering Youth as Public Health Ambassadors to reduce the
burden of Stroke on the Society
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Publication The Sakala

Date 10 November 2025

Headline ‘େ��ାକ୍ କୁ ଜାଣ�� , ଜୀବନ ବ�ା�� ’ ସେଚତନତା କମ�ଶାଳା
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Publication Ajikali

Date 13 November 2025

Headline ସ୍ବାସ��ପ�ସ ଏବଂ ଓଡ଼ଶିାଲାଇଭ୍ ପକ୍ଷର� ସେଚତନତା କାଯ��କ�ମ
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Publication Himmat

Date 13 November 2025

Headline ବ�ହ୍ମପରୁ ବଶି�ବଦି�ାଳୟେର ‘େ��ାକ୍ କୁ ଜାଣ�� , ଜୀବନ ବ�ା�� ’ କାଯ��କ�ମ
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Publication Suryaprava

Date 31 October 2025

Headline ବ୍ରେ ନ୍ େ��ାକ୍ େନଇ ସେଚତନତା କାଯ��କ�ମ
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Every Minute Counts - #ActFAST

SPOT STROKE
SAVE LIVES
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www.ifi.org.in
hello@ifi.org.in
+91-7440012175

This report is prepared and published by IFI Foundation
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