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The ‘Let's Talk Periods’ campaign, a multi-year effort launched by IFI Foundation
in collaboration with OdishaLIVE and Swasthya Plus Network, has been as a
resounding success in Odisha. The initiative is designed to address the stigma
surrounding menstruation and promote better menstrual health and hygiene
practices.

Through a combination of informative content, engaging discussions, and
community involvement, the campaign successfully addressed taboos and
misconceptions surrounding menstruation. It provides a platform for open
conversations, empowering individuals to share their experiences, seek support,
and access valuable resources.

The impact of the campaign has been felt across various communities in Odisha,
where it has sparked meaningful dialogue and raised awareness about menstrual
health. By fostering a more inclusive and supportive environment, the ‘Let's Talk
Periods’ campaign is playing a crucial role in breaking down barriers and
promoting positive change in menstrual health  practices.

While appreciating the role of all partners for making the campaign a success in
2023 and 2024, we look forward to the active support of all in creating an impact
during our Menstrual Hygiene Day Campaign 2025.

 
 

Sidharth Rath
Executive Director, IFI Foundation

PUBLIC HEALTH OUTREACH CAMPAIGN ON MENSTRUAL HYGIENE

OPENING NOTE

Sidharth Rath
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MENSTRUAL HYGIENE DAY

On the occasion of Menstrual Hygiene Day, 28 of May 2023, IFI Foundation
launched a public health outreach campaign titled ‘Let's Talk Periods’ in
collaboration with OdishaLIVE and Swasthya Plus Network. This initiative was
designed to foster open conversations about menstruation, empower individuals
with knowledge, and provide essential resources to promote better menstrual
health and hygiene in the communities.

Over the course of 2023 and 2024, the
campaign took significant strides in
encouraging the target audiences to
break taboos and promote menstrual
health and hygiene at home,
communities and institutions.

With a multifaceted approach, the
campaign engaged students and youth,
media persons, doctors and experts,
activists and volunteers, along with
influential personalities to address key
issues surrounding menstruation.

Through videos & curated messages on digital platforms, community programs,
and expert collaborations, the campaign effectively raised awareness, busted
myths, while offering practical solutions for better menstrual hygiene
management.

Our Approach: Health & Hygiene | Social | Psychology

Campaign Strategy

Informative Video Series
Social Media Outreach
Community Connect

Youth Engagement
Behavior Change
Collaborations
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Campaign Overview
Let’s Talk Periods



MENSTRUAL HYGIENE DAY

Experts’ Insights on Menstrual Health
‘My Period Story’ (Menarche Experience)
Open Discussion ‘Let’s Talk Periods’ with Youth
The Slum Story (Adolescent Girls at Urban Slums)
A- Z on Menstrual Health Management (Menarche to Menopause)
Social Media Outreach

#PeriodFriendlyWorld
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IFI Foundation, OdishaLIVE, and Swasthya Plus Network jointly run public health
campaigns on menstrual health and hygiene. The collaboration focuses on creating
impactful content to raise awareness, break taboos, and promote positive behavioral
change in communities.

Campaign Highlights

By combining experts’ advice with curated messages on menstrual health
management, along with real-life stories and discussions, the campaign aimed
to help youth & the communities understand periods better, fight misinformation,
while creating a more supportive environment for girls and women. Through
information, education and conversation, together we come closer to a world
where periods are seen as normal.



MENSTRUAL HYGIENE DAY

Menarche to Menopause
A Complete Video Series on Menstrual Health & Hygiene

Menstruation is a natural process. But in our society many people still lack the
right information about menstrual health and hygiene and face taboos at their
own home and communities. To address this generations-old public health
issue, we had produced an informative video series during #MHDay2023 &
2024 campaigns, covering the journey from menarche to menopause.

This video series, streamed on the campaign partners’ social media platforms,
offers expert insights and practical guidance on menstrual hygiene, period
products, common health issues, prevention, diet, lifestyle, mental health, and
menopause care. By providing clear, reliable information, it helps people better
manage their menstrual health and make informed choices across every stage
of the journey.
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As part of our #MHDay 2023 & 2024 campaigns, over 50 videos were
produced in diverse formats, including doctor interviews, expert talks, youth
and activist panel discussions, and short-form content like reels. These videos,
addressing various aspects of menstrual health, were shared across partner
platforms like YouTube, Facebook, Insta, and X, reaching diverse audiences.

Multiple Channels, Diverse Formats



MENSTRUAL HYGIENE DAY
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MENSTRUAL HYGIENE DAY
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MENSTRUAL HYGIENE DAY

‘ଋତୁସ୍ରାବ’: ଲାଜ ଛାଡ଼ି ଡାକ୍ତରଙ୍କୁ  ପଚାର | Periods - Ask the Doctor |
Dr Chinmayee Kar - Full Interview

ମେନାର୍କିରୁ  ମେନୋପଜ୍ - ଚାଲନ୍ତୁ  କଥା ହେବା | Menarche to
Menopause - The Cycle

Long-form Video: An exclusive one-on-one interview with a doctor was
covering everything from menstrual health issues to disease prevention, myth-
busting, and expert insights for better menstrual health management.

Comprehensive Video Capsule: Menstruation is a natural process. But many
women in our society still lack the right information about menstrual health and
hygiene and face various stigma. This video addresses A-Z on the subject while
promoting a #PeriodFriendlyWorld.
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An open discussion program in Odia, hosted by OdishaLIVE and Swasthya
Plus Odia, featured a doctor engaging with students, journalists, and social
activists on menstrual health. The full-length video, covering a wide range of
issues, gained strong social media engagement.

As the first audiovisual show of its kind in Odia, it was widely appreciated by
stakeholders for promoting open dialogue and highlighting the need for a
holistic approach, addressing not just hygiene but also the social, economic,
and emotional aspects of menstrual health.

MENSTRUAL HYGIENE DAY

Doctor  |  Youth  |  Media  |  Social Activists

Let's Talk Periods
A Talk Show Promoting Open Discussion among the Youth

on Menstrual Health & Hygiene



MENSTRUAL HYGIENE DAY
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The interactive session allowed participants to share personal experiences,
ask questions, and challenge myths surrounding menstruation. The young
girls and boys expressed their willingness to support menstrual health
initiatives, emphasizing the need for education that includes all genders. 
 
Additionally, the discussion addressed the importance of accessible and
affordable menstrual products, especially for underprivileged communities.
By tackling both societal attitudes and practical challenges, the
conversation reinforced the idea that menstrual health is a fundamental
right and a collective responsibility.

Promoting Conversation, Challenging Myths



The campaign highlighted menstrual health challenges in urban slums of
Bhubaneswar through firsthand accounts of adolescent girls. By sharing their
experiences, it raised awareness about the need for menstrual education,
affordable products, and community support to ensure dignified menstrual
health for all.

MENSTRUAL HYGIENE DAY

'ପିରିୟଡ୍ ସ' - ବସି� ଝଅିଙ୍କ ମନର କଥା | Young Girls of Bhubaneswar Slum
Talk 'Periods'

The Slum Story
Adolescent Girls Narrating the MH Stories of their Communities
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MENSTRUAL HYGIENE DAY

From Education to Action: Capturing moments of learning, sharing, and
breaking taboos. Every story, every smile, and every shared experience
brings us closer to change.
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Under the title ‘My Periods Story,’ we produced a video series featuring
renowned women from media, social sectors, UN agencies, corporates,
government, and the entertainment industry.

They shared their first menstrual experiences, often linked to ignorance and
taboos. These personal narratives aimed to break the silence, inspire
adolescent girls and women, and reinforce that menstruation is a universal
experience with diverse challenges.

MENSTRUAL HYGIENE DAY

ପିରିୟଡସ୍ କଥା ପ୍ରଥମେ ମୁଁ ଲୁ ଚେଇଥିଲି | My Periods Story
Tanaya Patnaik, Editor, Sambad

My Periods Story
Menarche Story of Celebrities and Socially Influential Personalities
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ପିରିୟଡସ୍: ନାରୀ ଜୀବନର ପୂର୍ଣ୍ଣତା | My Periods Story
 Sulochana Das, Mayor, Bhubaneswar Municipal Corporation



MENSTRUAL HYGIENE DAY

13

Periods Awareness Must for Boys & Girls Both | My Periods Story
Shipra Saxena, WASH, ECC Specialist, UNICEF Odisha

ଭିନ�କ୍ଷମ ଝଅିଙ୍କ ପାଇଁ ସହଜ ନୁେହଁ ‘ପିରିୟଡସ୍’ | My Periods Story
Kasturi Mohapatra, Former Odisha Disability Commissioner

ପିରିୟଡସ୍ ନାରୀ ଜୀବନର ପରିଚୟ | My Periods Story
Sneha Mishra, Social Activist & Secretary, Aaina



MENSTRUAL HYGIENE DAY

Even today, millions of adolescent girls and women face stigma around
menstruation, impacting their daily lives and limiting their rights to healthy,
sustainable menstrual health management.

Through these candid personal narratives of renowned personalities, the
campaign worked to normalize conversations, promote solidarity, and empower
women to embrace menstruation as a natural and essential part of life.
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Sanitary Pads Important | My Periods Story
Sasmita Patra, Former President, NALCO Mahila Samiti

Let's Open Up More on Periods | My Periods Story
Dutee Chand, Olympian
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List of Videos Produced during the Campaigns
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Social Media Outreach
Glimpses of Social Media post shared across Partners’ Channels
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MENSTRUAL HYGIENE DAY
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MENSTRUAL HYGIENE DAY

Messaging through Social Media
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Engaging social media creatives were developed to raise awareness
and share key facts on menstrual health. Highlights.
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MENSTRUAL HYGIENE DAY

AUDIENCE FEEDBACK
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MENSTRUAL HYGIENE DAY

Partnering with OMHH Alliance
Strengthening Menstrual Health in Odisha: 
A Collaborative Effort by OMHHA Partners

IFI Foundation, Swasthya Plus Network, and OdishaLIVE are active partners in
the Odisha Menstrual Health & Hygiene Alliance (OMHHA), led by Aaina. This
collective effort aims to raise mass awareness, influence policy, and provide
technical support to young girls, ensuring access to menstrual hygiene resources
and improving the quality of menstrual health practices across Odisha.

Recently, the OMHH Alliance has made significant strides in awareness-building,
engaging stakeholders for positive action, and mobilizing partner support.
OdishaLIVE, as a leading regional digital platform, has played a key role in
documenting and promoting major programs under the OMHH banner.

27



Under the banner of the Odisha Menstrual Health and Hygiene Alliance
(OMHHA), a powerful video was produced on the occasion of #MHDay2024.
The video presents the story of transformation in menstrual hygiene practices
across three generations. It conveys the message that through communication,
education, and awareness, we can create a better world for every girl and
woman who menstruates.

As a partner of the OMHH Alliance, OdishaLIVE provided technical support to
the creative team in the making of the video. It was previewed at the MH Day
2024 event.

MENSTRUAL HYGIENE DAY

ବଦଳିଛି କି ଋତୁସ୍ରାବର ପରିଭାଷା? | Menstrual Hygiene - The Story of
Generations | Special Report
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Mr Nilambar Rath (first from left), Co-Chair, IFI Foundation and
Founder Editor & CEO, OdishaLIVE among the Partners of
Odisha Menstrual Health & Hygiene (OMHH) Alliance during
release of the poster on the occasion of MH Day 2024. As an
ecosystem partner OdishaLIVE promotes, various activities
under the alliance, exploring its web and social channels.



(Top) Officials from UNICEF Odisha and IIPH along with experts and dignitaries at
the consultation workshop on Odisha MH (Draft) Policy organised at Bhubaneswar.
(Middle) A snapshot from the animated film HIRA developed by Swasthya Plus
Network promoting menstrual education and awareness which was previewed at the
event. (Bottom) Mr Sidharth Rath, Executive Director, IFI Foundation and CEO,
Swasthya Plus Network presenting insights at the program.
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