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PUBLIC HEALTH OUTREACH CAMPAIGN ON MENSTRUAL HYGIENE

OPENING NOTE

The ‘Let's Talk Periods’ campaign, a multi-year effort launched by IFI Foundation
in collaboration with OdishaLIVE and Swasthya Plus Network, has been as a
resounding success in Odisha. The initiative is designed to address the stigma
surrounding menstruation and promote better menstrual health and hygiene
practices.

Through a combination of informative content, engaging discussions, and
community involvement, the campaign successfully addressed taboos and
misconceptions surrounding menstruation. It provides a platform for open
conversations, empowering individuals to share their experiences, seek support,
and access valuable resources.

The impact of the campaign has been felt across various communities in Odisha,
where it has sparked meaningful dialogue and raised awareness about menstrual
health. By fostering a more inclusive and supportive environment, the ‘Let's Talk
Periods’ campaign is playing a crucial role in breaking down barriers and
promoting positive change in menstrual health practices.

While appreciating the role of all partners for making the campaign a success in
2023 and 2024, we look forward to the active support of all in creating an impact
during our Menstrual Hygiene Day Campaign 2025.

Sicdhari Rall
Sidharth Rath
Executive Director, IFI Foundation
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Campaign Overview
Let’s Talk Periods

On the occasion of Menstrual Hygiene Day, 28 of May 2023, IFI Foundation
launched a public health outreach campaign titled ‘Let's Talk Periods’ in
collaboration with OdishaLIVE and Swasthya Plus Network. This initiative was
designed to foster open conversations about menstruation, empower individuals
with knowledge, and provide essential resources to promote better menstrual
health and hygiene in the communities.

Over the course of 2023 and 2024, the
campaign took significant strides in

encouraging the target audiences to le

break taboos and promote menstrual S g
health and hygiene at home, gaggg
communities and institutions. el s
With a multifaceted approach, the QEQGQ
campaign engaged students and youth,

media persons, doctors and experts, G'E'"GQQI
activists and volunteers, along with

influential personalities to address key
issues surrounding menstruation.

Through videos & curated messages on digital platforms, community programs,
and expert collaborations, the campaign effectively raised awareness, busted
myths, while offering practical solutions for better menstrual hygiene
management.

Our Approach: Health & Hygiene | Social | Psychology

Campaign Strategy

« Informative Video Series « Youth Engagement
« Social Media Outreach « Behavior Change
« Community Connect « Collaborations
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#PeriodFriendlyWorld

Campaign Highlights

- Experts’ Insights on Menstrual Health

- ‘My Period Story’ (Menarche Experience)

. Open Discussion ‘Let’s Talk Periods’ with Youth

- The Slum Story (Adolescent Girls at Urban Slums)

. A-Z on Menstrual Health Management (Menarche to Menopause)
. Social Media Outreach

By combining experts’ advice with curated messages on menstrual health
management, along with real-life stories and discussions, the campaign aimed
to help youth & the communities understand periods better, fight misinformation,
while creating a more supportive environment for girls and women. Through
information, education and conversation, together we come closer to a world
where periods are seen as normal.

IFI Foundation, OdishaLIVE, and Swasthya Plus Network jointly run public health
campaigns on menstrual health and hygiene. The collaboration focuses on creating
impactful content to raise awareness, break taboos, and promote positive behavioral
change in communities.
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Menarche to Menopause
A Complete Video Series on Menstrual Health & Hygiene

Menstruation is a natural process. But in our society many people still lack the
right information about menstrual health and hygiene and face taboos at their
own home and communities. To address this generations-old public health
issue, we had produced an informative video series during #MHDay2023 &
2024 campaigns, covering the journey from menarche to menopause.

This video series, streamed on the campaign partners’ social media platforms,
offers expert insights and practical guidance on menstrual hygiene, period
products, common health issues, prevention, diet, lifestyle, mental health, and
menopause care. By providing clear, reliable information, it helps people better
manage their menstrual health and make informed choices across every stage
of the journey.
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Multiple Channels, Diverse Formats

As part of our #MHDay 2023 & 2024 campaigns, over 50 videos were
produced in diverse formats, including doctor interviews, expert talks, youth
and activist panel discussions, and short-form content like reels. These videos,
addressing various aspects of menstrual health, were shared across partner
platforms like YouTube, Facebook, Insta, and X, reaching diverse audiences.
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Let’s Talk
Periods
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EARGZIR @Y 6R7IE YeRIR @8697 | How to use Menstrual Cup...
May 30. 2024, 8:30 PM
ID: 863T42095769208

Interactions

old 11,943 reactions @ 131 comments M 171 shares

Overview Performance Feed preview

Performance

Top performer

Continue getting results when you boost this post and spend 2 171 each f,‘;':" “ﬁ::':;’:: :l?h.
day
Overview

Reach @ Impressions @ Interactions @ Link clicks @

2,259,556 2,504,725 11,876 3

Gﬂﬁlﬁg EFERIAR - 10§ @2l 6221 | Menarche to Menopause - ...
May 29, 2024, 12:22 AM
‘ ID: 862637345670683

Interactions

ol 123 reactions P 1comment A 18 shares

Overview Performance Feed preview

Performance

Top performer

Continue getting results when you boost this post and spend F 171 each ;_‘;i:_mf:::ir:::h. m
day

Overview

Reach © Impressions @ Interactions @ Link clicks @

54,394 29,560 138 -
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swasthyaplus

PERIODS

Mm@ I
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DR CHINMAYEE KAR

‘@gdIe’: MIR 2IF QI9Qq ASIQ | Periods - Ask the Doctor |
Dr Chinmayee Kar - Full Interview

Long-form Video: An exclusive one-on-one interview with a doctor was
covering everything from menstrual health issues to disease prevention, myth-
busting, and expert insights for better menstrual health management.

6F1RIRQ 6F16RIAR - cing @ell 62<I | Menarche to
Menopause - The Cycle

www.odisha.live

GIGRIOR |

QIme @l 62

Comprehensive Video Capsule: Menstruation is a natural process. But many
women in our society still lack the right information about menstrual health and
hygiene and face various stigma. This video addresses A-Z on the subject while
promoting a #PeriodFriendlyWorld.
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Let's Talk Periods

A Talk Show Promoting Open Discussion among the Youth
on Menstrual Health & Hygiene

An open discussion program in Odia, hosted by OdishaLIVE and Swasthya
Plus Odia, featured a doctor engaging with students, journalists, and social
activists on menstrual health. The full-length video, covering a wide range of
issues, gained strong social media engagement.

As the first audiovisual show of its kind in Odia, it was widely appreciated by
stakeholders for promoting open dialogue and highlighting the need for a

holistic approach, addressing not just hygiene but also the social, economic,
and emotional aspects of menstrual health.

Doctor | Youth | Media | Social Activists

swasthyaplus
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Promoting Conversation, Challenging Myths

The interactive session allowed participants to share personal experiences,
ask questions, and challenge myths surrounding menstruation. The young
girls and boys expressed their willingness to support menstrual health
initiatives, emphasizing the need for education that includes all genders.

Additionally, the discussion addressed the importance of accessible and
affordable menstrual products, especially for underprivileged communities.
By tackling both societal attitudes and practical challenges, the
conversation reinforced the idea that menstrual health is a fundamental
right and a collective responsibility.
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The Slum Story

Adolescent Girls Narrating the MH Stories of their Communities

The campaign highlighted menstrual health challenges in urban slums of
Bhubaneswar through firsthand accounts of adolescent girls. By sharing their
experiences, it raised awareness about the need for menstrual education,

affordable products, and community support to ensure dignified menstrual
health for all.
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da e @2l | Young Girls of Bhubaneswar Slum
Talk '‘Periods’
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From Education to Action: Capturing moments of learning, sharing, and
breaking taboos. Every story, every smile, and every shared experience
brings us closer to change.
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My Periods Story

Menarche Story of Celebrities and Socially Influential Personalities

Under the title ‘My Periods Story,” we produced a video series featuring
renowned women from media, social sectors, UN agencies, corporates,
government, and the entertainment industry.

They shared their first menstrual experiences, often linked to ignorance and
taboos. These personal narratives aimed to break the silence, inspire
adolescent girls and women, and reinforce that menstruation is a universal
experience with diverse challenges.

Ly

daaeq «al gaen ¢f peeaia | My Periods Story
Tanaya Patnaik, Editor, Sambad

¢] e

deaeq: A M1eea g&e! | My Periods Story
Sulochana Das, Mayor, Bhubaneswar Municipal Corporation
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Periods Awareness Must for Boys & Girls Both | My Periods Story
Shipra Saxena, WASH, ECC Specialist, UNICEF Odisha

| g2, ¢2 aag
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SHIPRA SAXENA .

QAQAn PR IR 9@ g6 ‘dAaed’ | My Periods Story
Kasturi Mohapatra, Former Odisha Disability Commissioner
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KASTURI MOHAPATRA

daaeq Qa1 @19ea AaeL, | My Periods Story
Sneha Mishra, Social Activist & Secretary, Aaina

AN 919961
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Sanitary Pads Important | My Periods Story
Sasmita Patra, Former President, NALCO Mahila Samiti

Q@ 60lIgg
;| 89 Red

Y.
SASMITA PATRA |

Let's Open Up More on Periods | My Periods Story
Dutee Chand, Olympian

QAAede 60R

RIS 2IQ

DUTEE CHAND

Even today, millions of adolescent girls and women face stigma around
menstruation, impacting their daily lives and limiting their rights to healthy,
sustainable menstrual health management.

Through these candid personal narratives of renowned personalities, the

campaign worked to normalize conversations, promote solidarity, and empower
women to embrace menstruation as a natural and essential part of life.
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List of Videos Produced during the Campaigns

sl Description Social Link |
1 | G e 97 | Menarche (First | https://youtu be/ydegUt54r6U Psi=yXSUGTICTKF |
Period) in Odia | Let’s Talk Period | Dr 1Ez8BI
Smruti Shree Sahu
I 2 DE09A 696 NINGC 9 O] | ' https://youtu.be/SCAVdg 1 peto *si=LsXIhVDI- "
Periods & Mental Health, in Odia | VaeRddV
Swagatika Samantray
3 OS0QAQ 650 551 26T | Let's | hitps:/fvoutu be/OXtISDSr2dA?si=AlvYEdfafvcu :
Break the Taboo of Periods, in Odia | sV
Dr Swapnita Hota
4 | SRAQSEHS N QO | Menstrual | hitps://youtu be/opjlnpCGdlo?si=piCINBSREN |
Problems: How to Treat? in Odia | lujPin
PCOS | Dr Chinmayee Kar
5 | 95a9Q enasa Q0] erega gfie | | hitos//voutu be/agPXMp3XPe0?si=2:wlpAFD |
Role of Diet during Periods, in Odia | mdbiCK2s
Sushree Tapaswini Das
6 Eﬂqﬁ-_@ SRERIER - SIRG Q&I 6Re | https://youtu.be/ O26IgTTCXY ?si=xH2h-
Menarche to Menopause - The Cycle NepOEtzwAfD
7 | eg9e oforemen 0feea ¢he | | hitps://youtu be/wTpfSSRPZZ07si=5gabsTV P |
Role of Parents during Menarche, in QETn\VFW
Odia | Swagatika Samantray _
8 | RGN 9Y; €@ 6 E? | Useof | hitps://voutu be/RVwOBISIVVLPsi=sWZMESOE |
Menstrual Cups in Odia | Dr Swapnita ohiteVFub
Hota _
9 RFYIe ANQET ATIYER (o tn] hitps:/fyoutu.befp BKydrdpns Psi=yyalobdPtid |
Q@627 | Hygiene During Periods, in L
Odia | Dr Swapnita Hota |
10 EFIERIDT TR QNG O] | Post https://youtu be/nB8RizkignA?si=SLuPuzdDba
Menopausal Care, in Odia | wRHMMr
Menopause | Dr Veena Panda _
11 | gan Gg9m 696 e0aen evara? | | hitps://youtu.be/V Ihrwp0OhM?si=50GUSbe |
What is the Right Age for Menarche? | wdBywSkh4
Dr Smiruti Shree Sahu _
12 | G800 6960 MO9SOA 0 S1eeedel | hitps://youtu.be/RHEvcpPILKAsisVGEIwgen
6efiT 6291 Qa7 | Diet during HIOgYVaV
Periods | Dr Swapnita Hota _
13 TENQQ INBER 60 alee hitps://youty be/Co02citpbHi?si=0iudGtalCAvR

QUIGERI? | How to maintain Hygiene
during Periods? | Dr Chinmayee Kar

bQYY
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14 | GS0QA 6969 R IO | How to

manage Mood Swings during Periods? DNEctB F3h
| Swagatika Samantray
15 | 6ARGIN 0O 600F evaum ©F6w? | | hitps://youtu.be/9E SEXE32as?si=KeqVKTVMX
How to use Menstrual Cup? | Dr rdAd RuX
Swapnita Hota |
16 | S5aQ Qo eofT T06e? | Howto | hitps://youtu be/UkVielzZeSI?si=35p30IgtTpjw
dispose of used Sanitary Product? | Dr RWSR
Swapnita Hota
17 | cRemoR GRace cuese aaay | hitps)//voutube/ZsVAlpleClc?si=03fy3tY128i
@Ml | Know the Symptoms of Svaps

Menopause | Dr Veena Panda
18 Let's Talk Periods - Gl ©Q1eq | httos://youtu be/RFgUvPI2 A¥?si=cOb8fZnSect
SHNEH |3 681 | Youth Talk Show -RAYW
on Menstrual Hygiene - Watch Now |
15 | Gaed e gaen ﬂgsmﬁ | | https://youtu.be/seOf3d GEid?si=pnpPWzRila

My Periods Story - Tanaya Patnaik r-Pivi
20 ‘SFIIR |IF 217 SINag 9519 | hitps:/fyoutu.be/K7-
Periods - Ask A Doctor | Dr Chinmayee f2dZL00Y ?si=X72CRNpTOIxkAZFB
Kar - Full Interview
21 | JE0CGE 668 RIS |IF - $O1 617 | : be/jdgLaNkxNIB?si=AE
Let's Open Up More on Periods | BSd ¥C
Dutee Chand Odia Olympian .
22 | g3, €3 GO I4g 95aeq eal | | https://voutu be/82rcSikP AA?si=H12DZgmUA4
Periods Awareness Must for Boys & 1-:06e5b
Girls Both - Shipra Saxena
23 ‘G00e9 - 04 SAQ AER S | https://youtu be/HrHyQQOyE Asi=-
Young Girls of Bhubaneswar Slum Talk lAoXwnkwi2cmR5G
"Periods’
24 SRRea: Flon €198 94l - https://youtu.be/WMEKDijtEoF g ?sizyD-
geRitt] Gid | Women & Periods - 1QhUdeOuiblX4
Sulochana Das Mayor BMC
25 | JOM9E 6068 SUPIG Rg B - https://youtu be/8g5Yad-
IR0 TG S8 | Periods Hygiene - CHk8 ?sizdo¥YCTGOTCT S 0wy
Dr Chinmayee Kar

6 | 95aeY FIR1 S1NEe O80H - 69%
£1€ | Social Activist Sneha Mishra on | DItpsi//youtu be/M7aHXLa0 Psi=TRIWwWEWT

Periods WRmCMWSF
27 | QRO ORRETIER #P - ISR ARSI | https://voutu.be/SPIfESFSIRE ?sisvIel)71dWas
QI€] | SP of Periods - Dr Alakta Das | MBGai
28 | gk T8060 RS, §4S1 | Le's | https://youtube/IVbMZTZF3gAPsis=xmweco G
Talk Periods - Community Interface | FLkbVIa
OMHH Alliance
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29 SeaEn £29 08 990 g6% https:/fyoutu, be/KDINPWpROs 3k ?si=AikaTVDY
‘D0AGE° | Periods & The FuMjwg0-
Differently Abled - Kasturi Mohapatra
30 88N S0 OI0 998 gER https://youtu be/KDINPWpOs3k?si=Aika7VDY
‘DRASY" | Periods & The EuMiwg(-
Differently Abled - Kasturi Mohapatra
31 | 6009 96CCRTIE EARIAG | hitps://youtu be/paapvdguMWQPsi=KpZpT D
271 g4 | Mass Media & qDirgl P
Periods Awareness - Supriya Dash
32 | ¢ Q6c0R 000eq QA -98Al | hitps://voutu be/pNSApUhcrrs?si=QYPABUAhB
UPGIELR | The Day | Got My Periods - fQ-Joxd
Tanaya Patnaik
33 | Information is Power for Young Girls - hitps://youtu.be/Ky-
Sneha Mishra on Periods 8 n5CUHBOo ?si=ehSqwPwBFnoCMIAL
Menstruation
34 | When | Had My First Periods - Kasturi | hittps://youtu.be/iC2rblorKiM ?si=OWPSWP34s
Mohapatra pfu_ R7
| 35 ﬁﬁﬂ%ﬁﬂqrﬂmﬂﬁ ®al | A https://youtu. be/hil 7c-hGswe ?si=D-
, Discussion on MH Day 2023 - Teaser ThRilUpiXwi 2D
36 | OOKGAR 658 RIG BIF - 91618 | | hitps://voutu. befidglaNkxNI8?si=0OmriE1wIYD
Let's Open Up More on Periods | napVay
Dutee Chand Odia Olympian
37 | QU T 6915 SRS B5E | Sanitary | hitps://youtu be/7pbONS5hTus?si=gPst KPjoj
Pads Important - Sasmita Patra Hdnrx
President NALCO Women's Forum
' 38 gan doaeq 2 eeig .88 hitps://youtu_be/NCM _BC3L6PU?sisupYEQSw
ﬁlaﬁ'ﬂﬁ -8g GEFE1 | My First Mn959HCTW
. Period - Shipra Saxena
' 39 | When | Had My First Periods - Kasturi | hitps://youtu be/iC2rblorkfM ?sizoVnZ0hH2T1f
Mohapatra 4Zmil
40 Adolescents & Parents Today More https: utu.be/KuCs twlk?si=7s0grv3y
Aware on Menstrual Health - DGV Clau
Sulochana Das
41 | EPESITE 969 69710 6569 YIS https:/fyoutu.be/r13QHD-
297 | Self Care Post Menopause - Dr TE ?si=nW jachTDcYZRBOA
Chinmayee Kar
42 | J00SY 6068 SUIE SOg G - hitps://youtu be/8g5Yad-
PI9Q TR 9 | Periods Hygiene - Lok ?5i=nyiiRrYGIA THIRGM
Dr Chinmayee Kar
43 | DOAYE 268 @4 9B6T? | PCOS& | hiips://youty be/halMrDQFg8oPsi=LiviiaZ 1vll
Female Health - O&G Specialist Dr F388b
. Chinmayee Kar
44 | GREEINR U6R 60PNt 60ee QIEe https:/fyoutu be/ri30nD0D-
397 | Self Care Post Menopause - Dr fTE ?si=eBbzlaQaTLISYSCH
Chinmayee Kar
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Social Media Outreach

Glimpses of Social Media post shared across Partners’ Channels

IFl Foundation & w e B
BIFIFoundation
Let's Celebrate Menstruation - Bamnali Hota (Gdis1 6961 | Let's Talk
Periods

IFI Foundation & s B

ERERIUR GNaEs eRRgw ady w143 | Know the Symptoms of Menopause |
D Veena Panda
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OdishalIVE
n 30 lay 3024 - g

Let's Celebrate Menstruation - Barnali Hota [@€ien 6151) | Let's Talk Periods...

oim 9899 '
| QEEES YT

FPanodFriendlyWorld
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IF1 Foundation & IF1 Foundation & 0 o
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anage their period

i What is Period Poverty? @

"
« Period poverty is the lack
— of access to menstrual
hygiene products,
education, and sanitation
facilities, preventing
individuals from managing
their menstruation safely
and with dignity.

#PerigdFriendlyWorld | #MHDay2024

Odishal IV
Man mern pates for s
ur life experi
rality for

the silence

DID
YOU
\ Itml
> On an average
— a Woman
Menstruates for
about 7 Years during

Her Lifetime.

#PariodFriendlyWorld | #MHDay2024

swasthyaplus

dm©Q-/; @

Let’s_ Talk
Periods

500 million women and girls
lack access to period
products, menstrual

education, and sanitation
infrastructure, hindering
safe, hygienic period
management. Let's ensure
dignity and equity for all.

#PoriodF riendlyWorld SMHDay2024

Camoaign By I Anieciatian Wit

swasthyaplus 0d

IFl Foundation Promote

#\ What is Period Poverty? Iﬁ'
-

» Period poverty is the lack
..'.'_" of access to menstrual
hygiene products,
education, and sanitation
facilities, preventing
individuals from managing
their menstruation safely
and with dignity.

#PeriodFriendlyWorld | #MHDay2024
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#PeriodFriendlyWorld | #MHDay2024
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Swasthya Phus Odia 10 months ago

w500 million women and girls globally lack the essentials to manage their periods safely and with
dignity. This stems from limited access to period products, lack of menstrual education, and poor
water and sanitation infrastructure.

Taboos and stigma around menstruation are at the heart of these issues. If we cant talk openly about
periods, we cant solve these challenges.

Let's break the silence and work together for a #PeriodFriendlyWorld this World Menstrual Hygiene
Day 2024!

On the occasion of #MHDay2024, IFI Foundation, in association with OdishalIVE and Swasthya Plus

Network, launches a comprehensive digital media awareness initiative #LelsTalkPeriods.
Show less

Let's Talk
Periods

#PeriodFriendlyWorld | #MHDay2024

Campaign By In Association With
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MENSTRUAL HYGIENE DAY

Messaging through Social Media

Engaging social media creatives were developed to raise awareness
and share key facts on menstrual health. Highlights.
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MENSTRUAL HYGIENE DAY

> On an average
— a Woman
Menstruates for
about 7 Years during
e/ Her Lifetime.
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Period poverty is the lack
of access to menstrual
hygiene products,
education, and sanitation
facilities, preventing
individuals from managing

their menstruation safely
and with dignity.
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MENSTRUAL HYGIENE DAY

O
« 500 million women and girls
— lack access to period
products, menstrual
education, and sanitation
infrastructure, hindering
safe, hygienic period
management. Let's ensure
dignity and equity for all.

source: www. mensinualhygleneday.ong -
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> The first menstrual cup
was patented in 1937 by
Leona Chalmers, but it
took decades for them to
become widely accepted
and used.
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MENSTRUAL HYGIENE DAY

AUDIENCE FEEDBACK 6

It's a greatest news which is must needed to our society....after watching this surely | say
the negetive thoughts of people about periods must be go away _.very much thanks to this

channel for this concept basically choose our language ODIA

Let us make more and more women aware of the importance of menstrual hygiene for a
better life. Wishing a very Happy Menstrual Hygiene Day to all the women.

%\ 6T ERMISFIGT Y WD Aa Thanks you so much

Scientific Reasons &2
Its Blockbuster & Great WOMEN'S

Salute your performance and thought this vedio is motive all girls and boys for talking
openly about periods specially every parents and family members are see this vedio & feel
this pain it's not only pain of a girl a women and a daughter & it's not a problem it's a
process of a woman body soo talking openly about periods & support all womens and girl_

Kudos to odisha livell i
She bleed, she createll &

[

Waw._.. After A Long Time | Find A Very Very... Great And Beautiful Mews..... Super Madam...
And Teamip @ O W9

Bahut bhala katha madam . A bisayee alochana kariki . Agaku ahuri heba darkar
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MENSTRUAL HYGIENE DAY

Partnering with OMHH Alliance

Strengthening Menstrual Health in Odisha:
A Collaborative Effort by OMHHA Partners

IFI Foundation, Swasthya Plus Network, and OdishalLIVE are active partners in
the Odisha Menstrual Health & Hygiene Alliance (OMHHA), led by Aaina. This
collective effort aims to raise mass awareness, influence policy, and provide
technical support to young girls, ensuring access to menstrual hygiene resources
and improving the quality of menstrual health practices across Odisha.

Recently, the OMHH Alliance has made significant strides in awareness-building,
engaging stakeholders for positive action, and mobilizing partner support.
OdishaLIVE, as a leading regional digital platform, has played a key role in
documenting and promoting major programs under the OMHH banner.
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MENSTRUAL HYGIENE DAY

QORe @ 2ggIeq AGQIAI? | Menstrual Hygiene - The Story of
Generations | Special Report

www.odisha.live
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Under the banner of the Odisha Menstrual Health and Hygiene Alliance
(OMHHA), a powerful video was produced on the occasion of #MHDay2024.
The video presents the story of transformation in menstrual hygiene practices
across three generations. It conveys the message that through communication,
education, and awareness, we can create a better world for every girl and
woman who menstruates.

As a partner of the OMHH Alliance, OdishalLIVE provided technical support to
the creative team in the making of the video. It was previewed at the MH Day
2024 event.
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Mr Nilambar Rath (first from left), Co-Chair, IFI Foundation and
Founder Editor & CEO, OdishaLIVE among the Partners of
Odisha Menstrual Health & Hygiene (OMHH) Alliance during
release of the poster on the occasion of MH Day 2024. As an
ecosystem partner OdishalLIVE promotes, various activities
under the alliance, exploring its web and social channels.
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Organized by IPH Bhub swar in Collaboration
with UNICEF & Govt of Odisha

Dissemination Workshop on Menstrual Health & Hygiene - 1IPH Bhubaneswar & UNICEF
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COdia Animated Video Titled HIRA- 'Let's talk Periods'
Previewed at the W @]

”
Dissemination Workshop on Menstrual Health & Hyglens - IIPH Bhubaneswar & UNICEF
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Dissemination Workshop on Menstrual Health & Hyglens - IPH Bhubaneswar & UNICEF
- CemalvES fal A Dae 4 Dewnised [ fee -

(Top) Officials from UNICEF Odisha and IIPH along with experts and dignitaries at
the consultation workshop on Odisha MH (Draft) Policy organised at Bhubaneswar.
(Middle) A snapshot from the animated film HIRA developed by Swasthya Plus
Network promoting menstrual education and awareness which was previewed at the
event. (Bottom) Mr Sidharth Rath, Executive Director, IFI Foundation and CEO,
Swasthya Plus Network presenting insights at the program.




‘IFI Foundation’, "Swasthya Plus’ Network & 'OdishalIVE' = The Core Partners

IFl Foundation = Fostering Information for Impact

IFl Foundathan, a Section 8 "Not for Profit” Company, 5 fotused on $0cial impact areas

by accelerating youth action for the Sustainable Development Goals (SDGs), and
I I: I research & action to advance Social & Behaviour Change Communication (SBCC). IFI
supports various collaborative initiatives that use the power of information to drive
change, especially among young people in India.

IFl Foundation has entered into an understanding with leading multi-ingual digital health network
“Swasthya Plus” and leading digital news media platform ‘OdishallVE' for dissemination of information
in the form of news stores & videos and for joining hosting various media evenls, campaigns and
knowledge activities in both physical and digital mode. [wrwwifiongin)

‘Swasthya Plus” - South Asia’s Health Media Network

Swasthya Plus Network works towards the mission of making health information
accessible to everyone. At Swasthya Plus Network, we serve reliable & engaging health
content to communities in their own languages.

Sye From explainer videos on life’s most common aillments watched by millions of people
every month, 1o behaviour change communication inberventions that support the vulnerable - we
inform, educate, and encourage positive healthcare seeking behaviours. Swasthya Plus also partners
with global organizations, governments, and international universities to further Social and Behavior
Change Communication, as well as pioneering research in the fuiure of Health Communication in the
digital world.

SwasthyaPlus Network is serving around 10M+ people every month through 16 languages, including
im 12 Indian languages and English to disseminate the information globally.

"OdishalIVE" ='Web B Social Channels

OdishalIVE is a digital media platform of “Academy for Media Learning
Odisha Private Limited’, under its media initiative "OdishallVE Media Network',
LIVE operating since 2012. The platform creates and curates, news, features, and
o oo | INterviews with diverse subjects and personalities. Along with the news
portal www.odisha live, empaneled with Information and Public Relations
Department, Government of Odisha, the platform disseminates news and information in a
credible manner across web and social channels.

OdishalIVE also has a strong social media presence touching over 1.15M plus Subscribers in
YouTube channel and 127K Followers in its Facebook page reaching out to a large audience of
different age groups and interest across the Odia diaspora.

Central to our vision and content strategy, OdishalIVE is actively involved in partnering with
the lcoal communities, Government, Corporate, UN agencies, brands and non-profits
organizations during campaigns, events and thematic areas to capture, curate and promote
reélevant and engaging content, on a diverse formats, with a focus on life and livelihood,
culture, development, public policy and other social imapct areas.
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South Asia’s Health Media Network

Making Health Information
Accessible to Everyone
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This report is prepared and published by IFI Foundation




	MENSTRUAL HYGIENE DAY
	LET'S TALK PERIODS
	A Public Health Outreach Campaign on Menstrual Health and Hygiene
	#MHDay 2023, 2024

	CAMPAIGN REPORT
	PUBLIC HEALTH OUTREACH CAMPAIGN ON MENSTRUAL HYGIENE

	OPENING NOTE
	Sidharth Rath Executive Director, IFI Foundation


	Sidharth Rath
	MENSTRUAL HYGIENE DAY

	Campaign Overview
	Let’s Talk Periods
	Our Approach: Health & Hygiene | Social | Psychology
	Campaign Strategy
	Informative Video Series
	Social Media Outreach
	Community Connect
	Youth Engagement
	Behavior Change
	Collaborations

	MENSTRUAL HYGIENE DAY
	#PeriodFriendlyWorld


	Campaign Highlights
	MENSTRUAL HYGIENE DAY

	Menarche to Menopause A Complete Video Series on Menstrual Health & Hygiene
	Multiple Channels, Diverse Formats
	MENSTRUAL HYGIENE DAY
	MENSTRUAL HYGIENE DAY
	MENSTRUAL HYGIENE DAY

	‘ଋତୁସ୍ରାବ’: ଲାଜ ଛାଡ଼ି ଡାକ୍ତରଙ୍କୁ ପଚାର | Periods - Ask the Doctor | Dr Chinmayee Kar - Full Interview
	ମେନାର୍କିରୁ ମେନୋପଜ୍ - ଚାଲନ୍ତୁ କଥା ହେବା | Menarche to Menopause - The Cycle
	MENSTRUAL HYGIENE DAY
	Let's Talk Periods A Talk Show Promoting Open Discussion among the Youth on Menstrual Health & Hygiene
	Doctor  |  Youth  |  Media  |  Social Activists
	MENSTRUAL HYGIENE DAY

	Promoting Conversation, Challenging Myths
	MENSTRUAL HYGIENE DAY

	The Slum Story Adolescent Girls Narrating the MH Stories of their Communities
	MENSTRUAL HYGIENE DAY
	MENSTRUAL HYGIENE DAY
	My Periods Story Menarche Story of Celebrities and Socially Influential Personalities

	MENSTRUAL HYGIENE DAY
	MENSTRUAL HYGIENE DAY
	List of Videos Produced during the Campaigns
	MENSTRUAL HYGIENE DAY
	MENSTRUAL HYGIENE DAY
	MENSTRUAL HYGIENE DAY

	Social Media Outreach
	MENSTRUAL HYGIENE DAY
	MENSTRUAL HYGIENE DAY
	MENSTRUAL HYGIENE DAY
	MENSTRUAL HYGIENE DAY
	MENSTRUAL HYGIENE DAY

	Messaging through Social Media
	MENSTRUAL HYGIENE DAY
	MENSTRUAL HYGIENE DAY
	AUDIENCE FEEDBACK
	MENSTRUAL HYGIENE DAY
	Partnering with OMHH Alliance Strengthening Menstrual Health in Odisha:  A Collaborative Effort by OMHHA Partners

	MENSTRUAL HYGIENE DAY
	ବଦଳିଛି କି ଋତୁସ୍ରାବର ପରିଭାଷା? | Menstrual Hygiene - The Story of Generations | Special Report

	Mr Nilambar Rath (first from left), Co-Chair, IFI Foundation and Founder Editor & CEO, OdishaLIVE among the Partners of Odisha Menstrual Health & Hygiene (OMHH) Alliance during release of the poster on the occasion of MH Day 2024. As an ecosystem partner OdishaLIVE promotes, various activities under the alliance, exploring its web and social channels.
	(Top) Officials from UNICEF Odisha and IIPH along with experts and dignitaries at the consultation workshop on Odisha MH (Draft) Policy organised at Bhubaneswar. (Middle) A snapshot from the animated film HIRA developed by Swasthya Plus Network promoting menstrual education and awareness which was previewed at the event. (Bottom) Mr Sidharth Rath, Executive Director, IFI Foundation and CEO, Swasthya Plus Network presenting insights at the program.
	LET'S TALK PERIODS
	www.ifi.org.in hello@ifi.org.in +91-7440012175


